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Executive Summary
The purpose of  this study w a s  to  understand resident u se  o f  M ontana State Parks, t h e  value o f  s tate  
parks to  M ontana residents, and th e  effec t  o f  m edia  cam paigns on s ta te  park use. To a sse ss  M ontanan s  
use  o f  s ta te  parks and t h e  overall e f fec ts  o f  ad cam paigns, 4 ,1 5 8  residents resp ond ed  to  an Intercept  
survey. A m ore  In-depth on line survey w a s  co m p le ted  by 582  residents. Results reflect v iew s of  
residents  18 years and older.
In tercept survey results (N 4,158)
•  52% (398 ,240  MT residents) 18 and over enjoyed  MT State Parks at least o n ce  In th e  year.
•  74% (566 ,730  MT residents) 18 and over said th e y  visited o ther  public lands In th e  past year.
•  88% (673 ,950  MT residents) 18 and over w e r e  active In ou td o o r  recreation during th e  past year.
•  34% (260 ,390  MT residents) 18 and over recall see in g  a MT State Park TV commercial; 8%
(61 ,270  MT residents) recall hearing th e  radio ad; 7% (53 ,610  MT residents) recall se e in g  a 
n ew sp a p er  ad ab ou t  MT State Parks; In total,  48% of th e  M ontana population recall see in g  or 
hearing m edia  regarding M ontana State Parks.
On line survey results (N 582)
•  98% o f  resp on d en ts  had visited a M ontana State Park at s o m e  point In th e  last 10 years.
•  99.6% of resp on d en ts  said It w a s  Important for M ontana to  have s ta te  parks.
•  Media Usage:
o The traditional m edia  v e n u e s  o f  radio, n ew spaper , and TV n ew s  w e r e  th e  m ost  likely 
places for resp on d en ts  to  g e t  their Information. On line n ew s  sites w e r e  also used  
often . Social m edia  s ites  like Facebook and Twitter w e r e  used  m uch less often,  
o 90% o f  resp on d en ts  Indicated th a t  th e y  saw  or heard m edia  regarding M ontana State  
Parks with 51% o f  th e m  reporting It w a s  via a TV com m ercial,  50% In t h e  new spaper ,  
40% In t h e  TV new s,  37% on t h e  MT State Parks w eb s ite ,  and 34% on th e  radio; 67% said
t h e  MT State Parks m edia  m e ssa g e s  had a positive e ffec t  on th e m  and 54% said It
p ersuaded  th e m  to  visit a s ta te  park.
•  Value o f  MT State Parks:
o 81% o f  resp on d en ts  said th e y  value MT State  Parks for their recreation opportunities,  
o 79% value MT State Parks for their natural areas,
o 74% value MT State Parks for their historical and cultural significance,
o 72% value MT State Parks for their family recreation opportunities,  
o 53% value MT State Parks for their educational opportunities.
•  Top m otivations for visiting MT State Parks:
o for th e  recreation activities (61%); th e  park Is c lose  to  h o m e  (57%); to  spend  t im e  with  
my family (53%); for th e  cam ping (45%); access  to  w ater  (44%); It Is easy  to  g e t  to  (43%); 
free  entry (43%).
•  Top activities en gaged  In at MT State Parks:
o relaxing (78%); enjoying nature (64%); picnicking (62%); hiking (59%); fishing (55%); 
cam ping (55%); w ater  activities (46%); learning ab out history & culture (42%).
This study confirm ed th a t  over half o f  M ontana residents 18 and older u se  M ontana State Parks at least
o n c e  a year and that th e  im portance of  having s ta te  parks is agreed  upon by all residents . Overall,
M ontanans enjoy their s ta te  parks and th e y  use  th e m  for a variety o f  reasons. Traditional m edia  ou tlets  
will reach potential and current s ta te  park users and th e  m edia  m e ssa g e s  used  recently have b een  se en  
or heard by many.
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Introduction
M ontana State Parks o p era tes  5 4  parks s ta tew ide .  T h ese  parks, t h e m e d  as cultural parks, nature parks, 
and w ater b ased  parks provide a range o f  am en ities  from history and culture to  natural scen ery  and  
w ater  recreation. The majority of  t h e  s ta te  park system  funding is through a vehicle  registration f e e  of  
$ 6 .00  per vehicle  as well as s ta te  bed tax dollars and f e e s  for u ses  such as camping. By far, th e  majority 
of s ta te  park visitors are M ontana residents, although nonresid en ts  enjoy t h e  parks as well. As a 
b ackbone of  history, culture, and recreation for th e  s tate ,  M ontana State Parks are a valuable resource.  
Keeping t h e  parks in th e  minds of  residents and understanding their use  o f  th e  parks is an important  
part of  operating and maintaining t h e  M ontana State Park system .
Purpose and Objectives
The purpose of  this project w a s  to  d eterm in e  w h o  is using s ta te  parks, h ow  th e y  use  th e  parks, and 
w h e th e r  or not a s ta te  park m edia  cam paign w a s  successful in increasing aw a re n e ss  of  M ontana State  
Parks. Specifically, th e  object ives  of  this study w ere:
1. To identify ty p es  of  s ta te  park users by d em ographics  (age, education , incom e, residence, and  
em p loym ent);  by psychographics (activities, ty p es  and num bers of  parks visited, m edia  habits, 
and fee lings held for th e  s ta te  parks).
2. To calculate th e  aw aren ess  o f  th e  s ta te  park advertising campaign.
Methods and Response Rate
Three m e th o d s  w e r e  em p loyed  to  gather data for this project. First, surveyors from th e  Institute for 
Tourism and Recreation Research (ITRR) w e r e  stationed  around t h e  s ta te  to  intercept residents of  
M ontana for research. Th ese  surveyors w er e  located  at gas stations and s o m e  rest areas in cities and  
to w n s  around M ontana. Gas stations and rest areas w e r e  considered  neutral locations at which any  
resident with a car is likely to  be en cou n tered .  A list o f  on site  survey locations can be found in 
Appendix A. W h en  residents w e r e  intercepted, th e y  w e r e  asked 7 up-front q uestions.  The up-front 
intercept data w a s  w eig h ted  by g en d er  and by county  population based  on U.S. Census Bureau 
es t im a tes  to  accurately represen t  M ontana s population and gen d er  split. Only Petroleum  and Treasure  
Counties w e r e  not represen ted  in th e  intercept data set.  Th ese  tw o  cou n ties  represent 0 .1  percent of  
M ontana s total population. A total o f  4 ,3 8 7  residents of  M ontana w e r e  intercepted  for this project. Of 
t h o s e  intercepted, 4 ,1 5 8  residents agreed  to  an sw er th e  up front survey, resulting in a 95% resp on se  
rate (Table 1).
The secon d  m eth o d  w a s  to  ask th e  in tercepted  residents  if th e y  w ould  co m p le te  an additional survey  
on line. Each resident w as  given a post  card with a link to  t h e  survey instrum ent instructing th e m  to  go  
on line to  co m p le te  th e  survey. P eop le  w e r e  given an incentive for a ch ance to  win o n e  o f  tw o  $2 5 0  
VISA gift cards if th e y  co m p le ted  th e  on-line survey. The on-line survey w a s  co m p le ted  by 4 1 2  residents  
(Table 1). This represen ts  a 10 p ercent re sp on se  rate of  t h o s e  intercepted.
The third and final m eth o d  involved asking residents w h o  had previously agreed  to  co m p le te  ITRR 
recreation and tourism  surveys via an on line panel to  participate in this study. ITRR maintains a travel 
and recreation on line research panel and continually adds panel m em b ers  through out th e  year. All
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panel m em b ers  voluntarily join to  assist In research. They are recruited through Intercept surveys In 
M ontana, t h e  M ontana Office o f  Tourism w eb s ite ,  and through friends. Panel m em b e rs  earn points for  
com plet ing  surveys and are en tered  In a yearly drawing for a $ 5 0 0  VISA gift card. This panel w as  used  as  
an oth er  m eth o d  of  reaching M ontana residents. This survey w a s  se n t  to  all M ontana residents  of  th e  
panel. There w e r e  170  panel m em b ers  w h o  com p leted  th e  sa m e  survey as th e  Intercepted residents  
w h o  w e n t  on line. The resp on se  rate to  t h e  panel survey Is a m oving average since p eop le  are signing 
up for th e  panel dally, th e re fo r e  th e  resp on se  rate of  t h e  panel m em b ers  Is an e s t im a te  (Table 1).
The t w o  Identical on line surveys w e r e  m erged  Into o n e  data set,  and, to geth er ,  yie lded  582  com p leted  
surveys. The on line survey data w a s  w eig h ted  to  represen t  t h e  population o f  M ontana, based  on U.S. 
Census Bureau es t im a tes  of  county  populations. Forty-six o f  th e  56 cou n ties  w e r e  represen ted , and  
o n c e  w eigh ted ,  th e  proportion of  survey resp on d en ts  from each  of  t h o s e  cou n ties  Is equal to  th e  
proportion of  M ontana s population residing In each  county. Residents from th e  fo llowing cou n ties  are 
not rep resen ted  In t h e  on line survey data: Carter, Chouteau, Garfield, Golden Valley, Granite,  
Petroleum, Phillips, Treasure, and Wibaux. Th ese  cou n ties  represent 1.95 percent o f  M ontana s  
population.
Table 1: Response by M ethods
M ethod 1 # contacted R esponses
R esponse
ra te
1 C om pleted 
1 surveys
Intercepts 4 ,3 8 7 4 ,1 5 8 95% 4 ,1 5 8
On line surveys 4 ,1 5 8 4 1 2 10% 582
Panel surveys 300 170  57%
The Intercept survey can be found  In Appendix B and th e  longer on line survey Is found In Appendix C.
Results
The results are p resen ted  In t w o  sections .  The first section  represen ts  results o f  th e  seven  Intercept  
q u est ion s  asked o f  th e  4 ,1 5 8  residents . The total park u sage  num ber Is g en er a ted  from t h e s e  Intercept  
q uestions.
The seco n d  section  represen ts  results o f  th e  longer and m ore  detailed  on line survey Including an  
overv iew  of  t h e  d em ographics  and characteristics o f  resp ond en ts ,  m edia  habits o f  resp ond en ts ,  
aw a re n e ss  o f  s ta te  parks m edia  m essa g e s ,  t h e  values re sp on d en ts  have for M ontana State Parks, and  
t h e  areas w h e re  th e y  fee l  like th e y  w ould  like to  learn m ore  ab out s ta te  parks.
SECTION 1: Intercept Survey 
Land Usage, Media Campaign Awareness
The average age o f  resp on d en ts  to  th e  Intercept study w a s  4 6 .8 7  years. R esp ond en t  ages  ranged  
b e tw e e n  18 and 89  years old. M ales rep resen ted  50 .1  percen t  o f  th e  population w hile  fem a les  w ere  
4 9 .9  p ercent o f  t h e  population.
-
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Slightly over half o f  M ontana residents  (52%) over th e  age  of  18  visited a MT State Park at least o n c e  in 
th e  past 12 m onths.  According to  t h e  20 1 0  US census,  9 8 9 ,4 1 5  live in M ontana and 7 6 5 ,8 5 2  are 18  
years old or over. That m ea n s  3 9 8 ,2 4 3  M ontana residents  18 and over enjoyed  MT State Parks at least  
o n c e  in th e  year. In addition, 74  percen t  o f  t h o s e  18 and over said th e y  visited o ther public lands. This 
eq u a te s  to  5 6 6 ,7 3 0  M ontana residents  (18 years old and up) w h o  enjoyed  o ther  public lands in M ontana  
at least o n ce  in th e  past year. Finally, 8 8  p ercent o f  M ontana residents  18 years old and older (673 ,950)  
w e r e  active in ou td oor  recreation during th e  past year (Table 2).
Comparing residents  by gender,  m ales  are slightly m ore likely to  visit a s ta te  park, o ther  public lands, 
and participate in ou td oor  recreation than fem ales .  However, f em a les  are slightly m ore  likely t o  be  
familiar with th e  M ontana Office of  Tourism s Get Lost Campaign and to  s e e  or hear M ontana State Park 
ad cam paigns than m ales  (Table 2).
Little variation existed  by age category  in term s of  land usage, ou td oor  activity and m edia aw aren ess  
(Table 2). The only trend ob served  is th a t  as residents aged , their visits to  parks and o ther  public lands  
d ecreased  as well as their ou td oor  recreation activity. Interestingly, you nger  residents w e r e  m ore  likely 
to  be familiar with th e  Get Lost Campaign than t h o s e  61  and over; h ow ever ,  th o s e  61 and older w e r e  
m ore likely to  have se e n  a M ontana State Park ad on TV or th e  n ew sp ap er  (Table 2).
Table 2: M ontana R esidents' Land Usage and M edia A w areness by Resident Type
All
Residents
(n 4,134)*
M ales
(n 2,065)
Fem ales
(n 2,053)
18-30 
yrs. old 
(n 420)
31-45 
yrs. old 
(n l,058)
46-60 
yrs. old 
(n l,395)
61-75 
yrs. old 
(n 726)
76+ 
yrs. Old 
(n 138)
In past 12 m o n th s ......
Visited a MT State  
park
52% 54% 50% 53% 56% 53% 47% 34%
Visited o ther  public 
lands
74% 78% 69% 73% 77% 75% 71% 57%
Participated in any form 
of outdoor recreation in 
past 12 months
88% 90% 86% 92% 92% 88% 82% 74%
Familiar w ith Get Lost 
Campaign
61% 56% 66% 63% 65% 65% 51% 25%
Recall recently  seeing 
a M ontana S ta te  
Park...
TV com m ercial 34% 33% 35% 30% 29% 37% 39% 38%
N ew sp aper  ad 7% 7% 8% 7% 6% 7% 8% 10%
Radio ad 8% 9% 7% 10% 9% 7% 5% 1%
No ads s e e n  or heard 52% 53% 52% 54% 57% 51% 47% 49%
Weighted sample size
' 
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SECTION 2: On-Line Survey 
Resident Characteristics, Media, Park Values and Use
R esp ond en ts  w e r e  asked a series  o f  dem ographic  q u estions  to  identify their characteristics. Figure 1 
sh o w s  th e  various age  ranges rep resen ted  in respondents  h o u seh o ld s  with th e  highest  p ercen tage  
indicating that  th e y  had s o m e o n e  b e tw e e n  th e  a ges  of  55  and 64  In their h ousehold .  This w a s  fo llow ed  
closely by th e  27 p ercent of  p eo p le  w h o  Indicated th e y  had s o m e o n e  b e tw e e n  25 and 34  years old in 
their h ousehold .
Figure 1: Age Ranges R epresented  in H ouseholds of R espondents
Age Ranges in Respondents Households
% of  respondents |n=582)3%
13%10%
12%
29%
15%
15%
24%
27%
23%
10-5 years 
16-10 years 
111-17 years 
118-24 years 
125 34 years 
135 44 years 
145 54 years 
155 64 years 
165 74 years 
175 and above
R esp ond en ts  w e r e  also asked ab ou t  their political v iews. Thirty-four p ercent Indicated that their  
political v iew s are more conservative  while 27 percent considered  t h e m se lv e s  moderate  (Table 3).
Table 3: Political Views of R espondents
Political Views % of R espondents 
(n 582)
M ore conservative 34%
M od erate 27%
In dependent 21%
M ore liberal 18%
Twenty six p ercent of  re sp on d en ts  have a Bachelor s d eg re e  and th e  sa m e  percent have s o m e  co l lege  
exp er ien ce  (Table 4). The h ou seh o ld  Income o f  41  percen t  o f  re sp on d en ts  is less than  $ 5 0 ,0 0 0  while  46  
percen t  have househo ld  Incom es b e tw e e n  $ 5 0 ,0 0 0  and $ 1 0 0 ,0 0 0  (Table 5). Sixty one p ercent of  
resp on d en ts  are em p loyed  full t im e  (Table 6). The m ean  age  of  re sp on d en ts  w as  46 .12 .
'
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Table 4: R espondents Level o1f Education
Level of Education % of R espondents 
(n 582)
S o m e high school 1%
High school diploma or GED 14%
S o m e co l lege 26%
A ssociates  d egree 11%
Bachelor's d egree 26%
Master s d egree 17%
Doctorate 1%
Professional d egree 4%
Table 5: Annual Household Incom e of R espondents
Annual Household Income % of R espondents 
(n 582)
Less than  $ 2 5 ,0 0 0 13%
$ 2 5 ,0 0 0  to  less than $ 5 0 ,0 0 0 28%
$ 5 0 ,0 0 0  to  less than $ 7 5 ,0 0 0 27%
$ 7 5 ,0 0 0  to  less than $ 1 0 0 ,0 0 0 19%
$ 1 0 0 ,0 0 0  to  less than $ 1 5 0 ,0 0 0 10%
$ 1 5 0 ,0 0 0  to  less than $ 2 0 0 ,0 0 0 2%
$ 2 0 0 ,0 0 0  or greater 1%
Table 6: R espondents Em ploym ent S tatus
Em ploym ent S tatus % of R espondents 
(n 582)
Full t im e 61%
Part t im e 10%
Seasonal full t im e 3%
Seasonal part t im e 1%
U nem ployed 7%
Retired 16%
Student 3%
Media Habits
Understanding th e  m edia habits o f  t h e s e  resp on d en ts  will help M ontana State Parks d ec id e  w h e r e  to  
direct marketing efforts. The sources o f  m edia  that  resp on d en ts  indicated th e y  use m ost  o ften  are 
radio, on line n ew s  sites, TV programs, TV local new s, and n ew sp ap ers  (Table 7). The sou rce  that  
resp on d en ts  u se  least o ften  is Twitter. M ost of  t h e  o ther sources  had resp on ses  spread ou t  across th e  
options.
= 
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Table 7: Media Habits of Respondents
M edia Type Never Rarely Som etim es Often M ean*
Radio 5% 15% 31% 50% 3.25
On-line n ew s  sites 5% 14% 36% 45% 3.20
TV programs 8% 17% 31% 44% 3.12
TV local n ew s 9% 18% 27% 46% 3.11
N ew spapers 5% 22% 32% 42% 3.11
Popular h obb y/recreation  m agazines 13% 35% 37% 15% 2.54
Facebook 30% 13% 18% 39% 2.66
N ew s m agazines 15% 46% 27% 11% 2.35
You Tube 25% 35% 31% 8% 2.33
M obile apps 55% 12% 19% 14% 1.93
Twitter 84% 11% 4% 1% 1.23
*scale: l=never; 2 rarely; 3=sometimes; 4=often
In a rural s ta te  like M ontana, s o m e  do not have access  to  local stations w h e n  using satellite. To market  
effective ly  th e re  should be an understanding o f  w h at  portion o f  residents will s e e  te lev is ion  m e ssa g e s  If 
th e y  are on local stations. Thirty seven percen t  o f  re sp on d en ts  Indicated that th e y  have satellite  
te lev is ion  with local stations and 34  p ercent Indicated that  th e y  have cable TV (Table 8). Fifteen percent  
of resp on d en ts  Indicated that th e y  either have no te levis ion  or do not g e t  local stations with their  
satellite. Commercials running on local stations will not be s e e n  by this portion of  residents.
Table 8: Television Services
Type of Service % of R espondents
Satellite with local stations 37%
Cable TV 34%
Broadcast TV an tenna only 13%
No te lev is ion 11%
Satellite w ithou t  local stations 4%
M ontana State Parks has Invested In being visible to  M ontana residents through multiple m edia  sources.  
R esp ond en ts  w e r e  asked If th e y  had s e e n  or heard m edia  m e ssa g e s  from different sources and w ere  
asked to  check  all t h e  places w h e re  th e y  had se en  or heard Information ab out s ta te  parks. Ninety  
percen t  o f  all on line resp on d en ts  had se en  or heard at least  o n e  o f  th e  M ontana State Park media  
cam paigns. Television com m ercials,  n ew spap ers ,  and te lev is ion  n ew s  w er e  t h e  to p  th r ee  aven u es  
through which resp on d en ts  saw  or heard m edia  ab out  s ta te  parks (Table 9). S o m e resp on d en ts  (5%) 
Indicated th a t  t h e  ou tle t  through which th e y  heard ab out s ta te  parks w a s  "other. The m ost  co m m o n  
written ln resp on se  for this w a s  bumper stickers."
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Table 9: Awareness of Media Messages
M edia O utlets
% of on line Survey 
R espondents W ho Have 
Heard or Seen
TV com m ercial 51%
N ew sp aper 50%
TV n ew s 40%
M ontana State Parks w eb s ite 37%
Radio 34%
Billboard 26%
Social media 15%
None 10%
Other* 5%
*books, bu m p er  stickers (5), email, FWP news releases, FWP podcast.  Get Lost bu m p er  stickers. Get Lost MT, Get Lost website, 
magazines (5), M ontana  Outdoors  (2), o ther  visitors, pamphlets ,  PBS (2), recreation.gov (2), s ta te  magazines, stickers (2), t  
shirts, tourism literature, tourism magazines,  travel brochure  by county  (1), Word of m outh  (2).
R esp ond en ts  w e r e  asked if hearing m edia  concerning M ontana State Parks m a d e  th e m  fee l  m ore  or less  
positive tow ards s ta te  parks. M ost indicated that th e  m e ssa g e s  m a d e  th e m  fee l m ore  positive and less  
than o n e  p ercent said th e y  felt  less positive after see in g  or hearing th e  m edia  (Table 10). R espondents  
w e r e  also asked if m edia  influenced th e m  to  visit. Fifty-four p ercent indicated th a t  it did influence th em  
to  visit, w hile  46  p ercent reported that th e y  w e r e  not influenced. R espondents overw helm ingly  felt  that  
M ontana State Parks are im portant (99%). Those w h o  replied that  parks are not im portant w e r e  asked  
w h y th e y  felt  th a t  way. Of th e  four resp onses ,  th r ee  p eo p le  said th e y  do not use  th e m  and o n e  
c o m m e n te d  that  th e y  are to o  exp en s ive  to  maintain.
Table 10: M edia Effects and Im portance of M ontana S ta te  Parks
How did MT S ta te  Park m edia m essages m ake you feel tow ards 
MT S tate  Parks?
M ore Positive 67%
Neutral 33%
Less Positive <1%
Did seeing /h ea rin g  th e se  m edia cam paigns influence you to  
visit a MT S ta te  Park?
Yes 54%
No 46%
Is it im portan t for M ontana to  have s ta te  parks?
Yes 99.6%
No* 0.4%
*Comments  from those  who said No: "Never use them .  I guess it's g o o d /  Lots of people enjoy them . I jus t  don t  go there .  
It is not as im portan t  to me to have s ta te  parks because  they  are not som ething I use. I do think they  are g reat  to  have for ou t  
of s ta te  people t h a t  are visiting th e  sta te .  "There are too  many s ta te  parks; they  are too  expensive to  maintain."
-
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Values of State Parks
R esp ond en ts  w e r e  asked to  indicate t h e  reasons th e y  value M ontana State Parks. Recreation  
opportunit ies, natural areas, historical and cultural significance, and family recreation opportunit ies  got  
t h e  h ighest resp on ses  (Table 11). Three percent of  re sp on d en ts  indicated that th e y  valued parks for 
s o m e  "other" reason. The resp on ses  to  th e  "other option  are under Table 11.
Table 11: Values of M ontana S ta te  Parks
1 value MT S ta te  Parks for... % W ho Value
Recreation opportunities 81%
Natural areas 79%
Historical and cultural significance 74%
Family recreation opportunities 72%
Educational opportunit ies 53%
Economic benef its  to  local com m un it ies 47%
Children's activities 39%
Health benefits  for citizens 37%
Other* 3%
*aesthetics, sense  of community , aw esom eness  In general;  boa t  ramps; environmental health, fishing, f reedom , fun, hunting 
and fishing but NOT developed recreation; just  because they  are th e re  for me to  go and visit; place to  escape city; possible 
wildlife viewing; resource  preservation, the  beau ty  of p ro tec ted  nature; vacations (2).
R esp ond en ts  w e r e  also asked to  indicate w h at  th e y  w ould  like to  learn m ore  ab out regarding state  
parks. Historical and cultural significance as well as recreation opportunit ies  and natural areas w er e  
topics  p eo p le  w ould  like to  learn m ore  ab ou t  (Table 12). Tw enty percent of  resp on d en ts  indicated that  
th e r e  w e r e  no areas that th e y  w ould  like to  learn m ore  about.
Table 12: Topic Areas W here People W ould Like to  Learn M ore ab o u t M ontana S ta te  Parks
1 w ould like to  learn m ore ab o u t MT SP... % of R espondents
Historical and cultural significance 49%
Recreation opportunities 46%
Natural areas 38%
Family recreation opportunities 32%
Educational opportunit ies 28%
Children's activities 21%
None 20%
Health benefits  for citizens 17%
Economic benef its  to  local com m un it ies 16%
M ontana State Parks are partly fun ded  by a vehicle  registration f e e  of  $6 .00 .  Another critical p iece  of  
information for s ta te  parks is th e  num ber o f  p eo p le  paying th e  registration as well as w h y  p eo p le  c h o o se  
not to  pay th e  registration. Table 13 sh o w s  th a t  m ost  re sp on d en ts  are paying th e  f e e  for at least o n e  of  
their vehicles . T w enty tw o  p ercent know th e y  did not pay th e  $ 6 .00  f e e ,  but 17 p ercent are not sure if
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th e y  paid t h e  f e e .  Those w h o  did not  pay th e  f e e  w er e  asked w hy th e y  m a d e  that decision. Many said 
th e y  did not know  ab out th e  fee .  Others said th e y  could not afford to  pay th e  fee .  A nother co m m o n  
re sp o n se  w as th a t  p eop le  felt  th e y  didn't use s ta te  parks en ou gh  to  pay th e  fee .  All o f  t h e s e  resp on ses  
can be foun d  in Appendix D.
Table 13: Percent of R espondents W ho Have Pale
% of R espondents
Yes 61%
No 22%
Not sure 17%
th e  $6.00 Vehicle Registration Fee
Montana State Park Usage
The on line survey asked in which year resp on d en ts  had last visited a M ontana State Park. Table 14  
sh o w s  that  only t w o  p ercent of  t h e  sam ple  had never visited a park. M ost resp on d en ts  (70%) indicated  
that th e y  had b een  to  a s ta te  park in 2012 , w hile  17 p ercent visited a MT s ta te  park m ost  recently in 
2011.
Table 14: Year of M ost Recent M ontana S ta te  Park Visit
Year of Last MT 
SP Visit
% of R espondents
Never visited 2%
2012 70%
2011 17%
2010 4%
2009 1%
20 0 8 1%
2007 <1%
2006 1%
2005 <1%
20 0 4 <1%
2003 <1%
2002 <1%
2 0 0 1  or earlier 2%
R esp ond en ts  w e r e  also asked which M ontana State Parks th e y  have visited. Table 15 sh o w s  that Lewis 
and Clark Caverns w a s  th e  park m ost  p eo p le  have visited at 35 percent. Whitefish Lake and Missouri 
H eadwaters have both b een  visited by 24 p ercent of  resp ond en ts ,  fo llow ed  closely by Bannack State  
Park and Giant Springs, both at 21 percent.
-
Table 15: M ontana S ta te  Parks Visited by 10% or M ore of R espondents
% of R espondents 
W ho Have Visited
% of R espondents 
W ho Have Visited
Lewis and Clark Caverns 35% Salmon Lake 13%
Missouri Headw aters 24% Wild Horse Island 13%
Whitefish Lake 24% Anaconda Sm oke Stack 12%
Bannack 21% Big Arm 12%
Giant Springs 21% First People s  Buffalo Jump 12%
Lake Elmo 18% Travelers Rest 12%
Finley Point 16% Cooney 11%
Pictograph Caves 14% Frenchtown Pond 11%
Th om pson  Falls 14% Madison Buffalo Jump 11%
Granite Ghost Town* 13% Makoshika 10%
Greycliff Prairie Dog Town 13% Painted Rocks 10%
Lake Mary Ronan 13%
Nt is believed that respondents confused Granite Ghost Town with Garnet Ghost Town
Important in all a sp ec ts  o f  s ta te  park op erat ions is understanding t h e  m otivations of  residents for  
visiting their s ta te  parks. The to p  reason  w hy t h e s e  resp on d en ts  visit s ta te  parks is th e  recreation  
activities (61%). Peop le  also visit s ta te  parks b eca u se  th e y  are c lose  to  h o m e  (57%) and th e y  spend t im e  
with their family th e re  (53%). S om e individuals w ro te  in "other" resp on ses  to  w h y  th e y  visit s ta te  parks. 
The resp on ses  can be found under Table 16.
Table 16: M otivations for M ontana S ta te  Parks Visits
Why Visit M ontana S ta te  Parks? % of
R espondents
% of
R espondents
Recreation activities 61% Experience M ontana s history 42%
Close to  h o m e 57% Exercise and health 37%
Spend t im e  with my family 53% Clean facilities 26%
Camping 45% Safe facilities 24%
W ater access 44% Educational p rogram s/speaker  
series
11%
Easy t o  g e t  to 43% Good service 8%
Free entry 43% Other* 2%
*other responses: by chance; curiosity; expioring; fishing; fun and wiidiife ciasses; ghost towns; hunting, fishing, 
mushroom picking; on the way to vacation; photography; time with friends; to see the caverns; work. 
**respondents couid check aii that appiy so percentages wiii add to more than 100%.
It is also im portant to  understand w h at  p eop le  do at M ontana State Parks. Seventy eight p ercent of  
resp on d en ts  indicated that  th e y  relax w h e n  th e y  are visiting a M ontana State Park (Table 17). Also  
popular are enjoying nature and picnicking (64% and 62% respectively). Two percent of  re sp ond en ts
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indicated th a t  th e r e  w e r e  "other" activities th e y  had participated in and th o s e  resp on ses  can be found  
b elo w  Table 17. Horseback riding and photography w e r e  m en tio n ed  tw ice  each.
Table 17: Activities Participated in a t M ontana S ta te  Parks
Activities a t MT S ta te  Parks % of R espondents
Relaxing 78%
Enjoy nature 64%
Picnicking 62%
Hiking 59%
Fishing 55%
Camping 54%
W ater activities 46%
Learning ab ou t  history and culture 42%
Going to  visitor centers 33%
A ttend an e v e n t  or program 14%
Other* 2%
*ATV rides; climbing; disc golfing, rafting, mountain biking, backcountry skiing, snowshoeing, XC skiing, speaker series, 
entertainment; horseback riding (2]; hunting; kite surfing, snow kiting; photography (2]; sailing; triathions; walking; 
wiidiife viewing; working out/fitness.
R esp ond en ts  w e r e  also asked If th e y  had any additional c o m m e n ts  regarding M ontana State Parks. One  
hundred and five additional co m m e n ts  w e r e  m ade, all o f  which can be found  in Appendix E. The  
c o m m e n ts  covered  a d iverse range of  topics, but th ere  w e r e  s o m e  co m m o n  th e m e s  observed . Many of  
t h e s e  c o m m e n ts  w er e  com p lim en ts  to  th e  s ta te  parks system , and exp ressed  gratitude th a t  M ontana  
has s ta te  parks. Others took  this opportunity  to  give their opinion on w h at  th e y  fee l  could be improved  
in M ontana State Parks.
Discussion and Conclusions
W h en  discussing th e  resp on d en ts  of  t h e  on line survey, it is important to  point out  th a t  98% of th em  
had visited a M ontana State Park at s o m e  point in t h e  last 10 years. Dem ographics and characteristics  
of resp on d en ts  w e r e  varied. T h ese  resp on d en ts  had diversity in age  ranges in their h ou seh o ld s  and had 
varying levels o f  education , a lthough not m any had advanced  d egrees .  Political v iew s of  re sp ond en ts  
also varied with m ost  being m ore  conservative  but not by a large margin. H ousehold  in com es w er e  
divergent as well. M ontana State Park users are all kinds of  peop le .
The m edia  habits o f  resp on d en ts  varied as well. The traditional m edia  ty p e s  of  radio, n ew spaper ,  and  
TV n ew s  w e r e  used often  by many. On line n ew s  s ites  w e r e  also o f ten  co m m on ly  used. Social media  
sites  like Facebook and Twitter w er e  less used  than w h at  o n e  m ay have thought .  There are a large 
p ercen tage  o f  resp on d en ts  w h o  indicate rarely using Facebook and m ost  resp on d en ts  rarely use  Twitter. 
Media placed in traditional ou tle ts  w ould  work well with t h e s e  resp ond en ts .
Television n ew s  and com m ercials,  as well as new spap ers ,  are w h e re  half o f  t h e s e  resp on d en ts  have se en  
information ab out s ta te  parks. The M ontana State Parks w e b s it e  and radio w e r e  m edia  ou tle ts  w h ere
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s o m e  of  th e  resp on d en ts  saw  or heard ab out  s ta te  parks. A small p ercen tage  of  re sp on d en ts  (10%) 
Indicated th a t  th e y  had not s e e n  or heard m edia  In any o f  th e  ou tle ts  listed. The effec t  o f  hearing or 
see in g  t h e  m essa g e s  w e r e  a lm ost  all e ither positive or neutral. Less than o n e  p ercent o f  resp on d en ts  
Indicated th e y  felt  "less positive  ab out s ta te  parks after exp osu re  to  th e  m edia  m essa g e s .  Fifty-four 
percen t  o f  p eo p le  w e r e  Influenced by s ta te  parks media to  visit a park.
M ontana State Parks are Important to  residents . Ninety nine p ercent felt  this way. M ontanans value  
M ontana State Parks for their historical and cultural significance, recreational activities, natural areas,  
and family recreation opportunities.
M ost resp on d en ts  Indicated th a t  th e y  had paid th e  $ 6 .00  m otor vehicle registration fee ,  but 17 percent  
w eren t  sure If th e y  had paid It. Of t h e  22 percent w h o  did not pay It, m any resp ond ed  said that th ey  
didn't know ab ou t  th e  optional fe e .  Th ese  results su ggest  th a t  additional education  ab out th e  value of  
th e  f e e  and s ta te  parks could be helpful.
M ontanans are using s ta te  parks. The m ost  frequently  visited parks Include Lewis and Clark Caverns, 
Missouri H eadwaters, Whitefish Lake, and Bannack. M ost re sp on d en ts  Indicated that their m otivations  
to  visit a M ontana State Park Include: recreational activities, being c lose  to  h om e , and spending t im e  
with their families. W h en  visiting s ta te  parks In Montana, p eo p le  enjoy relaxing, picnicking, hiking, 
fishing, and camping.
Overall, M ontanans enjoy their s ta te  parks and th e y  u se  th e m  for a variety o f  reasons. Traditional 
m edia ou tle ts  will reach potential and current s ta te  park users and th e  m edia  m essa g e s  used  recently  
have b een  s e e n  or heard by many.
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Appendix A: Intercept Sites
Miles City/Glendive Surveyor
Culbertson, P lentywood , Glasgow, Glendive, Miles City, Sidney, W olf  Point, Broadus.
Billings Surveyor
Billings, Crow Agency, Laurel, Bridger, Red Lodge, Hardin, Lewistown, Columbus.
Bozeman Surveyor
Bozem an, Bozem an Rest Area, Belgrade, Four Corners, Big Sky, W es t  Y ellow stone, Ennis, Three Forks, 
Tow nsend.
G ardiner Surveyor
Livingston, Gardiner, Big Timber, W hite  Sulphur Springs, Harlowton.
Dillon Surveyor
Dillon, Rocker, Monida, Anaconda.
Shelby Surveyor
Shelby, S w e et  Grass rest area. Cut Bank, St. Mary, Havre.
G reat Falls Surveyor
Great Falls, Helena, Lewistown, Vaughn.
Kalispell Surveyor
Kalispell, W es t  Glacier, Hungry Horse, Columbia Falls, W hitefish, Poison, Libby, Eureka.
M issoula Surveyor
Missoula, East Missoula, W ye junction, Lolo, Hamilton, St. Regis/Superior, T hom pson  Falls.
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Appendix B: Intercept Survey
Hello, I am with th e  Institute for Tourism and Recreation Research at th e  University o f  M ontana  
conducting  a quick survey regarding o u td oor  recreation In M ontana. This will take ab ou t  30 se co n d s  to  
answer. W ould you be willing to  an sw er  6 q uestions?
1. In which M ontana County do you r e s id e ? _____________________ 
2. Have you visited a M ontana State Park In th e  last 12 m onths?
3. Have you visited any o ther public lands In MTIn t h e  last 12 m onths?  (e.g. National parks,
National forests ,  BLM, wildlife refuges, reservoirs etc.).
4. Have you participated In any form o f  o u td o o r  recreation In t h e  past 12 m onths?  (Includes  
anything from walking a trail, to  snowm oblling, to  enjoying op en  space)
5. Are you familiar with th e  Get Lost Media Campaign?
6. Which of  t h e  fo llow ing m edia  m essa g e s ,  o ther  than  Get Lost do you recall see in g /h ear in g  th e
past f e w  m on th s  ab out M ontana State Parks?
 M ontana State Parks TV com m ercial
 N ew sp aper  ad
 Radio ad
 N one
7. W hat Is your a g e ? ____________ 
8. G e n d e r _________ 
9. Site Code_____________ 
10. Date
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Appendix C: On-line Survey
Dear Montana Resident,
The state of Montana is cnrrently assessing how many Montana residents nse ontdoor recreation facilities and areas, 
the condition o f these areas, and what ontdoor recreation activities yonr honsehold has participated in dnring the last 
12 months. We also need to know abont yonr nse of Montana State Parks. We need to know more abont YOU! 
Please think abont yom entire honsehold when answering this qnestionnaire. This snrvey shonld take approximately 
10 minntes to complete. It is volnntary and yon may choose to stop the snrvey at any point. Yonr responses will be 
kept confidential.
If yon complete the snrvey yon will be entered into a drawing for one of two $250 Visa cards! If yon have qnestions 
regarding this stndy, please contact Norma Nickerson, Director, Institnte for Tonrism and Recreation Research 
(ITRR), at the University o f Montana, norma.nickerson@nmontana.edn 406-243-2328 OR Christine Oschell, 
Assistant Director, Christine.oschell@nmontana.edn. 406-243-6454.
The research presents no more than minimal risk of harm to snbjects and involves no procednres for which written 
consent is normally reqnired ontside of the research context. Yon will not be personally identified in any report and 
the data will be nsed for research at the Institnte for Tonrism and Recreation Research (ITRR). The resnlting data 
will be confidential bnt will be made available to the general pnblic in the form of a report. The snrvey involves 
qnestions abont ontdoor recreation in the state of Montana. Yonr participation is volnntary and yon may decline to 
participate withont any penalty. Yon may contact ITRR with any qnestions yon may have or yon may contact the 
Institntional Review Board at (406) 243 6670 if  yon have any qnestions abont yom rights as a research participant. 
By clicking “continne” below yon provide consent and acknowledge yom rights as a volnntary research participant.
In which connty do yon reside? 
What is yom  zip code?_______ 
How often do yon nse or view the following?
Never Rarely Sometimes Often
Online news sites □ □ □ □
Newspapers □ □ □ □
News magazines □ □ □ □
Popnlm/hobby/recreation magazines □ □ □ □
TV local news □ □ □ □
TV programs □ □ □ □
Radio □ □ □ □
Facebook □ □ □ □
Twitter □ □ □ □
Mobile APPs □ □ □ □
Yon Tnbe □ □ □ □
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Our household has:
1. Broadcast TV (Anteima only)
2. Cable TV
3. Satellite with local stations
4. Satellite without local stations
5. No television
In which media outlets have yon seen or heard iirformation regarding Montana State Parks (check all that apply)?
1. TV commercial
2. TV news story
3. Newspaper
4. Radio
5. Social media sites
6. Montana State Parks website
7. Billboard
8. None
9. Other, please specify
How did these Montana State Park media messages make yon feel towards Montana State Parks?
1. More positive
2. Neutral
3. Less positive
Did seeing/hearing these media campaigns iirflnence yon to visit a Montana State Park?
1. Yes
2. No
It is important for Montana to have state parks.
1. Yes
2. No (if no, please specify why)_______________________________________________________________ 
I value Montana State Parks for their...(check all that apply)
1. Recreation opportunities
2. Family recreation opportunities
3. Educational opportunities
4. Historical and cultural significance
5. Natmal areas
6. Economic benefits to local communities
7. Health benefits for citizens
8. Children's activities
9. Other
I would like to leam more abont Montana State Parks....(check all that apply)
1. Recreation opportnnities
2. Family recreation opportnnities
3. Educational opportnnities
4. Historical and cnltmal significance
5. Natural areas
6. Economic benefits to local communities
7. Health benefits for citizens
8. Children's activities
9. None
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When was the last time you visited a Montana State Park?
1. Never visited 8. 2006
2. 2012 9. 2005
3. 2011 10. 2004
4. 2010 11. 2003
5. 2009 12. 2002
6. 2008 13. 2001 or earlier
7. 2007
Select all the Montana State Parks yon or members o f yonr honsehold have visited (HOLD down the control key to select more than 
one).
1. Ackley Lake 20. Granite Ghost Town 39. Pirogue Island
2. Anaconda Smoke Stack 21. Greycliff Prairie Dog Town 40. Placid Lake
3. Barmack 22. Hell Creek 41. Rosebud Battlefield
4. Beaverhead Rock 23. Lake Elmo 42. Salmon Lake
5. Beavertail Hill 24. Lake Mary Ronan 43. Sluice Boxes
6. Big Arm 25. Les Mason 44. Smith River
7. Black Sandy 26. Lewis and Clark Caverns 45. Spring Meadow Lake
8. Brash Lake 27. Logan 46. Thompson Falls
9. Chief Plenty Coups 28. Lone Pine 47. Tongue River
10. Clark's Lookout 29. Lost Creek 48. Tower Rock
11. Cooney 30. Madison Buffalo Jump 49. Travelers' Rest
12. Council Grove 31. Makoshika 50. Wayfarers
13. Elkhom 32. Marias River 51. West Shore
14. Finley Point 33. Medicine Rocks 52. Whitefish Lake
15. First Peoples Buffalo Jump 34. Milltown 53. Wild Horse Island
16. Fish Creek 35. Missouri Headwaters 54. Yellow Bay
17. Fort Owen 36. North Shore 55. Yellowstone River
18. Frenchtown Pond 37. Painted Rocks
19. Giant Springs 38. Pictograph Cave
Why do yon visit Montana State Parks? (check all that apply)
1. Close to home
2. Easy to get to
3. Recreation activities
4. Clean facilities
5. Safe facilities
6. Free entry
7. Experience Montana's history
8. Water access
9. Spend time with my family
10. Good service
11. Exercise and health
12. Camping
13. Edncational programs/speaker series
14. Other, please specify
Please check all the activities that yon and members of yom honsehold participate in while at a Montana State Park.
1. Relaxing
2. Picnicking
3. Spending time with family
4. Camping
5. Fishing
6. Hiking
7. Attend an event or program
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8. Water activities
9. Enjoy nature
10. Learning abont history/culture
11. Going to visitor centers
12. Other, please specify
We pay the $6.00 aimnal vehicle registration state park fee for at least one of our vehicles.
1. Yes
2. No (if no, please specifiy)
3. Notsm e
What is yonr gender?
1. Male
2. Female
How many people live in yom honsehold?
What is yonr age?
Please select all the age ranges that are represented in yom honsehold?
1. 0-5 yems 2. Part time
2. 6 10 years 3. Seasonal full time
3. 11-17 years 4. Seasonal part time
4. 18 24 years 5. Unemployed
5. 25 34 years 6. Retired
6. 35 44 years 7. Student
7. 45 54 years
8. 55 64 years
9. 65 74 years Please tell us if  yon have any additional comments abont
10. 75 and over Montana State Pmks.
What is yonr highest completed level of education?
1. Some high school
2. High school diploma or equivalent (GED)
3. Some college
4. Associates degree
5. Bachelors degree
6. Masters degree
7. Doctorate
8. Professional degree
What best describes yom aimnal honsehold income in US
dollars?
1. Less than $25,000
2. $25K to less than $50K
3. $50K to less than $75K
4. $75K to less than $100K
5. $100K to less than $150K
6. $150K to less than $200K
7. $200K or greater
Do yon consider yom views:
1. More conservative
2. More liberal
3. Moderate
4. Independent
What is your current employment status?
1. Fulltime
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Appendix D: Reasons for not paying the $6.00 motor vehicle registration 
fee
Already pay In taxes
A nother family m em b e r  has t h e  passes.
B ecause I go  to  th e  free  parks and s ta te  land I will not pay to  g e t  fresh air
B ecause I rarely g e t  to  go
B ecause It has b een  m any years since I have used  a s ta te  park.
B ecause It Is an optional fee ,  and w e  are a single Incom e family.
B ecause w e  do not plan ah ead  to  visit a s ta te  park. It Is usually spur of  th e  m o m e n t .  W e live In t h e  Judith Mtns so  It 
Is kind o f  like our o w n  s ta te  park.
Children grown and ou t  o f  th e  h o u se  so th e re  Is less travel to  t h e s e  area.
Did not  know It w a s  available.
Did not  know that option  w as  available
Didn't know ab out  It
Didn't know about
Didn't know about
Didn't know about
Didn't know about
Didn't know ab out  It
Didn't know I had to  Unless It Is Included In registration f e e s  and th en  I do
Didn't know It w a s  an option
Didn't know th e re  w a s  a fee .
Didn't know th e re  w a s  one.
Disabled pass
Do g e t  to  t h e  parks that often
Do not know ab out  It or ever  re m em b er  being asked If I w a n ted  to  participate
Do not know w h e r e  to  purchase
Do not use  on a regular basis
Don t go but m aybe o n c e  In 5 years
Don t go  often  en ough
Don t go  that often
Don t go  to  th e  parks that  much
Don t go  very often
Don t know, just didn't
Don t use en ou gh  parks I gu ess .
Don t use th e  s ta te  parks
Don t usually g e t  to  visit s ta te  parks.
Have 6 vehlcles
I do not fee l that Is th e  govern m en t s  decision  w h e th er  I pay with my licenses.
I do not visit that  m any s ta te  parks.
I do. I forgot on last w in dow
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don t know
fee l  It Is unnecessary.
h ave no Idea
have only visited a s ta te  park o n ce  In 10 years
m ay have In th e  past but have not visited any place requiring th e  f e e  for quite a while
n ever think that  It Is necessary
used  to
w a s  not aw are th e re  w a s  a fee .
f  It Is with our vehicle l icense th en  w e  do, w e  used  to  buy th e  passports
m n ever th e  o n e  driving...
nflatlon
nfrequent visits to  parks
just didn't n eed  It
Just don t figure that  II will be  In any parks.
Just recently m oved  to  M ontana just over a w e e k  ago and have not had t h e  opportunity. But I certainly will soon .
Military______________________________________________________________________________________________________________ 
M Istake we pay It on m ore  than o n e  vehicle
My travel plans are uncertain.
n/a
N/A__________________________________________________________________________________________________________________ 
Never have g o n e  to  a M ontana park.
Never realy th ou gh t  ab ou t  It, w e  Just pay t h e  basic bill.
Never th ou gh t  ab ou t It.
Never w e n t  In my vehicle  
N on e  at th e  t im e
N on e  c lose  en ou gh  to  warrant paying th e  $6 .00 .  gas Is t o o  exp en s ive  to  travel for leisure.
Not sure.
Other than cam ping w e  do not  visit m any s ta te  parks anym ore. Kids are grow n and ou t  o f  th e  h om e.
Park Is within walking d istance o f  h o m e
Poor advertising o f  w h at  th e  $ 6 .00  Is used  for.
Possibly do...I am not sure. Is th a t  Included In our vehicle licensing?
Rarely go to  s ta te  parks
Rarely use  th e  s ta te  parks
Senior pass
Seniors
Short on m oney.
Should not  be Included on vehicle  registration
Single, t o o  busy to  justify.
So It Is always available to  u se  w h e n e v e r  I might n eed  It.
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The com p any  paid for us t o  g e t  It.
The cos t  o f  living
Too cheap
UNSURE IF WE DO. WOULD BE WILLING TO
W e did pay, m isund erstood  th e  question
W e do pay th e  f e e
W e don t go to  th e m  so  it is not  utilized by us.
W e don t visit o f ten  en ou gh
W ouldn t regularly use  it.
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Appendix E: Ail Open-Ended Responses
Do you have any additional c o m m e n ts  regarding M ontana State Parks?
Access  for can oeing  launching and tak e ou t  is w h at  I use  m ore  often.
A w e so m e  access ,  c lose  to  h om e , just n eed  m ore  cam ping areas so m et im es .
Be nice if M ontana State Parks w er e  like o n e s  in Oregon.
Enjoy th e m  very much.
Enjoy very much.
For th e  m ost  part w e  are very proud o f  th e m  and th e  s ta te  of  Montana.
Get rid of  th e  environm entalists  and op en  t h e  land again. Kill all w olves .
GREAT
Great, k eep  th e m  around!!!
Hosts w e  m et  are very professional and friendly
I am going to  n ow  look if you have a Facebook page.
I appreciate  th e  p o liten ess  of  th e  park staff m em b ers  that I have en cou n tered .  I think m a n a g e m e n t  and 
ed u cation  of  th e  staff is d o n e  well.
I can t think of  a single State Park within 100  miles of  my h om e.
I grew  up here, I don t know a s ta te  park from federal lands from federal parks. I know w h e r e  to  go to  hike...if  
you w an t  to  draw lines for study purposes you probably n eed  to  be m ore  specific ab ou t  which is which. I m 
sure w e  have b een  in a state park .
I h o p e  that s ta te  parks stay primitive and th a t  d ev e lo p e d  recreation for RV cam ping and OHV use  is minimized.  
Also, s ta te  parks should not negatively im pact th e  Fish and Wildlife bud gets  for FWP.
I h o p e  to  be able to  visit m ore  of  t h e  State parks in th e  next year. I just m oved  to  M ontana less than a year ago,  
and haven t s e en  m uch of th e  State yet.
I h o p e  you con tinu e  to  provide th e m . They are culturally important on num erous levels.
I just like th e  fact that M ontana takes  pride in their parks.
I just retired to  M ontana in 2012 .  I am looking forward to  see in g  m any m ore  M ontana s ta te  parks.______________ 
I left M ontana w h e n  I turned 18 and lived all over th e  world. W h en  I had my daughter in Atlanta, Georgia I 
im m ediate ly  m oved  h o m e  to  M ontana. M ontana State Parks and t h e  b eauty  o f  this s ta te  w e r e  som eth in g  I 
w a n ted  my daughter  to  grow  up experiencing as I did.
I love th e  b eauty  of  M ontana and I fee l  th e  M ontana s ta te  parks are very well maintained.
I love them !!
I love visiting th e  parks just to  do som eth in g  on th e  w e e k e n d .  Great t im es  and great m em ories!
I plan on going to  Lewis & Clark caverns.
I plan to  visit as m any as I can, I love Montana!
I think m ore easily accessib le  information ab out  s ta te  parks w ould  b enef it  M ontana and M ontanans.  I think th e  
free  cam p sites  are wonderful,  a lthough th e y  do n eed  to  be patrolled m ore  often  as this attracts transients.  
M ore trash and recyclable cans w ould  b e  helpful as well.
I think th e y  are great! They are well kept.
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I totally  disagree with h ow  th e re  are so m any areas In t h e  forest  w h e re  access  Is d en ied  d ue to  grizzly 
preservation, etc....
I w a s  born In M ontana, Keep th e m  going!
Our out  o f  s ta te  friends think M ontana Is beautiful and offers a lot o f  o u td o o r  activities and so do I.
I w ish I knew  m ore  ab out o n e s  not  c lose  to  my h om e.
I w ould  like to  s e e  m ore  opportunit ies  for families and s o m e  parks n eed  b etter  access .  It w ould  also be nice to  
h ave m ore  things for small children to  enjoy.
I ve always loved s ta te  parks, regardless o f  w h e re  I ve lived. Love M ontana s too!  
I ve enjoyed  each  o n e  I ve visited and have learned m ore  ab out our great state.  
Keep doing w hat you re doing! W e  appreciate  It.
Keep It Wild!
Keep up th e  g ood  work!
Let s keep  th e m  protected.
Like t h e  M ontana Parks I spend t im e  with my family.
Love
Love th e  s ta te  and national parks th a t  w e  have access  to  In th e  s ta te
love th em
Love th e m  all... .what a great state!
Love th em !
Love Them!!!
M ontana State Parks system  m akes us happy to  pay our taxes.  Wish o ther s ta te  activities did too .
M ontana s ta te  parks are amazing. Access  to  ou td oor  recreation opportunit ies  Is o n e  o f  th e  m ost  Important  
things ab ou t  living In M ontana.
M ontana State parks n eed  to  be regulated m ore often. I am always see in g  ab u se  to  recreation areas. There Is 
n ot  en ou gh  trash containers and It s causing pollution to  beautiful parks as th e  population Increases. Dirt roads 
n e e d  to  be grated or oiled m ore  of
M ontana s s ta te  parks are fantastic  and my family visits th e m  at least four to  six t im es  a year.
M ore ATV and dirt bike trails are n eed ed .
M ore d esignated  ATV trails w ould  be great.
M ore screening n e e d s  to  be d o n e  w h e n  hiring cam p hosts  and staff s o m e  In recent years have b een  very rude I 
had a bad exp er ien ce  with o n e  at Wayfarers th e  su m m er o f  2010  and have not b een  back since then .
M ost are ad eq u ate .  M ost supply th e  basic n eed s .  Pay for use  Is good .
My goal Is to  s e e  all th e  s ta te  parks In M ontana
N/A_________________________________________________________________________________________________________________ 
N eed  boat docks at Mary Lake Ronan and Logan on Th om pson  Lake.
N eed  to  support th e m  I
Never go, th e r e  are t o o  m any national forests  and parks In th e  area.
On th e  q uestion  of  which parks w e  a t te n d ed  [for multiple se lections]  w h e n  I held d ow n  th e  shift to  se lec t  
m ultiple It se lec ted  num erous parks [In b e tw e en ]  I did not go  to .  So I did not an sw er  that question . If you  
w ould  like m e  to  properly an sw er  that question , p lease  con tact  m e.
Our family loves any t im e  w e  can g e t  ou t  and take advantage  of  th e  sights around M ontana...thank you.
P eop le  w ould  use th e m  m ore If th e y  w e r e  p rom oted  more.
23
' ' ' 
' ' 
' 
' 
' 
' 
S e e m s  to  be lots o f  conflict b e tw e e n  dog o w n ers  and p eo p le  w h o  don t like d ogs  at w ater  rec sites. M aybe  
m ake a f e w  places d og free  for that crowd, but remind p eo p le  th a t  dog  o w n ers  are a llow ed  to  u se  sites  just like 
a n y o n e  else.  I m a d og  o w n e r  and like to  use  th e  s ta te  parks.
Simply, w e  n eed  m ore  of  th e m  with private land being locked out  by large corporations.
So much natural b eauty  to  be enjoyed .
S o m e  are in disrepair state . I understand th e  bud get  is all n ew  gam e,  but w e  n eed  to  explore o ther  w ays  to  
C lean /im p rove /up grad e through vo lu n teer  program s/ retraining p rogram s/ re education  of  citizenry.
S o m e  roads are in bad sh ape during prime tim e.
South S an d ston e  reservoir w ould  be nice to  be m a d e  into a s ta te  park. It s e e s  much use  from p eop le  locally as 
well as p eop le  from nearby cities. It could really benefit  from sta te  funding.
THANKYOUI!
The reservation system  for State Parks for M ontana Residents suck! Out of  staters  should have to  reserve but  
n ot  M I  residents. It s very inconven ient to  reserve and th en  should you have to  cancel for w h a tev e r  reason,  
and not  get  a refund is absurd. W e love th e m  and w ant to  u se  th em .
Their natural resources should be used  in a responsible way.
There are s o m e  real gem s!
There is a lot o f  M ontana and a lot o f  recreation opportunities a  lot o f  M ontana history that still n e e d s  to  be  
p reserved  and accessib le  for M ontanans and our visitors.
They are an important part o f  M ontana. W ithout th e m  p eo p le  can enjoy t h e  sights but really have n o w h er e  to  
go to  actually be in th e  place unless th e y  go  into Forest Service. They are very accessib le  for t h o s e  w h o  don t  
h ave th e  exp er ience  or w ant  to  go  in s o m e w h e r e  c lose  to  h om e.
They are beautiful and w e  should p rotect  th e m . This is w h at  t h e  USA has for all o f  our citizens and should be  
taken  care o f  for our future children and their children.
They are hidden treasures  that until this survey I never th o u g h t  t o o  m uch ab ou t  thank you for t h e  rem inder to  
enjoy  th em .
They are o n e  o f  our state s precious resources.
They are treasures  in t h e  Treasure State!
They are wonderfu l g e m s  of  t h e  state!
They n eed  to  quit locking OHV users out  of  th e  places th e y  love!!
Travel b e tw e e n  parks lack a d eq u a te  facilities to  a c c o m m o d a te  cam pers with s e w a g e  dum ps, fresh w ater  and  
well lit safe  areas for overnight parking.
Visitors should be encou raged  to  keep  th e m  clean. The State o f  M ontana should keep  th e m  safe.
W e are so lucky to  have so  m any opportunities,  in M ontana, t o  en joy  out  s ta te  parks.
W e are very lucky to  live in M ontana and have all th e  o u td oor  ad vantages  w e  have.
W e enjoy cam ping and relaxing at th e  State Parks, th e y  are kept clean and in g ood  repair.
W e enjoy t h e  facilities for th e  m ost  part but fee l s o m e  of  t h e  surrounding s ta te s  put m ore  into their programs  
ie. North Dakota.
W e are so m e w h a t  ash am ed  of  th e  rest areas en  route. They are for t h e  m ost  part dirty and very basic and  
unattractive, not
W e love our parks! Wish w e  had m ore opportunity  to  spend  t im e  in th em .
W e love t h e  historical sites, and believe  that preserving access  to  th e m  should be a vital part o f  th e  state s  
budget.
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W e love th e m  and th e y  are truly th e  only access  any m ore  to  th e  lakes b eca u se  of  all th e  h o m e s  around t h o s e  
areas.
W e love th e m  and wish th e re  w er e  m ore  State Parks.
W e love them !!
W e pay th e  park service charge on all o f  our trucks and cars, just so  M ontana can have t h e  extra m o n e y  to  
work with.
W e use  s ta te  parks o ften  and appreciate  th e  fact w e  have so m any great o n e s  In our area.
W h ereas  d ev e lo p e d  parks are nice w e  also prize and enjoy  th e  less a n d /or  u n d eve lop ed  natural settings.
w o n d e r  o f  nature and not lots o f  p eop le
W onderful parks; h o p e  to  have th e m  to  visit for years to  com e.
W ould like to  s e e  m ore  w ater  and Electric hook ups for camping, My w ife  & I are handicapped, and w ould  like 
to  s e e  dum ping stations for cam pers at s ta te  parks.
You are doing an exce l len t  job! Keep up t h e  g ood  work! THANKYOUI
You n eed  to  have m ore  ad vert is ing /aw aren ess  of  Bannack. It Is th e  ab so lu te  beginning o f  t h e  ex is ten ce  of  
M ontana. It Is unique In th e  W es t  If not t h e  country as It Is all original, not a created  to w n  and Its m an d ate  for  
preservation not restoration keep  up th e  g ood  work.
You should look Into using m ore  vo lu nteer  help to  o ffse t  raising fee s .
You re doing a great job!
Love our State Parks!
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